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MAG PIE: GABBING ABOUT THE GLOSSIES '

Beautiful/Decay

Besides having one of the
coolest names in modern
magazine history, “Beauti-

become the flagship
magazine documenting
modern counter-culture.
Profiling high and low art
and everything between,
issue G (they don’t bother
with numbers) is devoted to

New York City and its artists.

Street artists, guerrilla
poseurs, bombers, graphic
designers, and on-the-cusp

musicians are all included.

However, the main draw is

the coverage of citywide
graffiti. This issue docu-
ments the tags on the
abandoned High Line and
various NYC tunnels.

BCE

Tear off that Babushka
and put on the Prada sun-
glasses! “BCE” magazine
has hit the newsstands
and has more moves than
Rasputin at cocktail hour.
“BCE” (pronounced
“vsyo”) is a brand new
luxury magazine geared
toward the ever-growing
affluent Russian-Ameri-
can population. Featured
in every issue are high-
end luxury fashion and
entertainment with a suc-
cessful Russian-American
on the cover. It’s sexy,
pretty and fashionable.
But it’s also in Cyrillic, so
good luck reading it.

The Ave

In this issue Al Sharpton
and Talib Kweli talk
about voter apathy, Rock

& C.L. Smooth return to
explain how they plan to
breathe life into the
sound of hip-hop, and
“The Ave” remembers
dead Puerto Rican
activist Richie Perez. Also
included in every issue
are “letters and poems
from brother and sisters”
trapped in the correc-
tional system. Keep a
watch out for this glossy.
With content like this,
“The Ave” is movin’ on

up.

DOROTHY ROBINSON
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